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MISSION
statement

The mission of Affordable Housing News is to inform, engage and entertain its
readers through thought- provoking content geared towards the affordable
housing professional. By way of both print and online avenues, we will showcase
notable projects and success stories, and highlight strategic business and bestpractice methodologies, while simultaneously keeping up to speed on the most
recent government regulations and tax credit offerings. For our advertisers, we
look to promote a forum in which to showcase their work or product in front of
a qualified, decision-making readership. In doing this, we target the people who
influence purchasing decisions to provide the best return on investment for your
advertisement.
For many disadvantaged, working and lower income families, homeownership
is out of reach. The benefit of affordable housing is in its ability to enable
families to have the opportunity to live in communities close to work, education,
and affordable transportation, while making provision for those most at-risk in
our society. Is it any wonder then; that the question of an affordable housing
provision exists as one of our greatest challenges to our ongoing socioeconomic stability?
Affordable Housing News (AHN) is a key player in the delivery of information for
this vitally important industry sector covering the provision and implementation of
affordable housing options across the United States of America.
We strive to serve as a vital resource in spreading news of current
developments and good works undertaken in this sector. For both investors and
operators, we educate, and provide guidelines about strategy and regulation in
the affordable housing industry.
Our readers include the industry’s most well-known managers, owners,
contractors, lenders and industry stakeholders.
Through in-depth interviews, case studies and strategic leadership spotlights,
AHN recognizes those who epitomize the best in affordable housing.

EDITORIAL
calendar
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WE STRIVE TO SERVE AS A VITAL RESOURCE
in spreading news of current developments and good works undertaken in this sector. For both

investors and operators, we educate, inform and provide guidelines about strategy and regulation in the
affordable housing industry.
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2/6/17
2/13/17
Preservation of Affordable Units
Value-added Multifamily
Incorporating Social Service Provision
Developing TOD sites
West Coast & Hawaii
Reducing Construction Costs

5/8/17
5/15/17
Leading Lenders
Developing in Urban Areas
Investment Funds’ Role in Housing
Smart Growth
Northeast
Lowering Finance Costs

8/7/17
8/14/17
Leading Professional Services
Housing Authority Development
Unlocking Land Supply
Does Certification Benefit Construction
Southeast
Navigating Tax Credits

11/6/17
11/13/17
Social Service Provision
Mixed-Income Developments
Software Solutions for the Industry
Retrofitting Older Buildings
Midwest
Improved Operations & Maintenance

AWARD-Winning Design

NAVY GREEN
DEVELOPMENT

Supportive Housing

incredibly committed to the mission at Win,

Combating Homelessness
in a Major Way

which is another valuable strength of our organization. We are a mission-driven organization
that focuses on breaking the cycle of homelessness for women and their children by providing
a tailored, comprehensive and individualized
program for each family that walks through our

New York facility to be nonprofit organization’s largest supportive housing effort yet

doors. We’ve had a lot of experience honing
our services to ensure effectiveness. We have
over three decades of experience in providing
shelter to homeless families with children.”

CURTIS + GINSBERG ARCHITECTS LLP’S AFFORDABLE

Win provides its services on a case-by-case

R3 AND SUPPORTIVE HOUSING BUILDINGS ARE PART OF

basis to women and families in need, and uses
the “Way to Win” framework to help people

THE LARGER LEED ND NAVY GREEN DEVELOPMENT IN

Junius Liberty

get on track to find jobs and permanent homes.
This approach has produced countless success

BROOKLYN, NY WHICH INCLUDES AN INTERIOR LANDSCAPE

stories over the years, and the organization is
constantly looking for more ways to improve its

GARDEN SHARED BY ALL TENANTS OF THE SURROUNDING

feet—3,000 of which is dedicated to retail
space. It’s scheduled to open in mid-2017.

service offerings.

BUILDINGS. C+GA’S WORK, WHICH ALSO INCLUDES THE

“This is a project that we are incredibly proud

MARKET RATE TOWNHOUSES TAKES THE APPROACH THAT

WIN GLENMORE
The largest of the organization’s effort to date,

of. It has been in the making for several years,”
Rodriguez says. “One of the most exciting as-

RESPONSIBLE DEVELOPMENT MUST OCCUR IN HARMONY

Win Glenmore, is now under construction. The
160-unit property will cost a total of $80 million

pects of this project is that it involves multiple
partners, so it’s truly a collaboration involving a

and has approximately 177,000 total square

great range of stakeholders, from government

WITH THE SURROUNDING COMMUNITIES AND ENHANCE THE

STONE HOUSE
UAI is grateful for the collaboration with WIN on their
newest residential building, Stone House, currently
under construction. Located at 91 Junius Street in East
New York, this 6-story green building will feature well
insulated walls, efficient boilers, EnergyStar lights
and appliances. Stone House will be the home for 160
families in need of permanent supportive housing, and
has 8,200sf of community space, 3,100sf of commercial
space, and a landscaped park. Facades are warm and
inviting, and interior layouts maximize natural light
and air.

CHARACTER OF THE NEIGHBORHOOD.
APARTMENTS IN R3 RANGE FROM STUDIOS TO TWO-

Your Property. Our Priority.

ENVIRONME NTAL & ENGINEERING CONS ULTING SERVICES

BEDROOM UNITS AND HAVE ACCESS TO BIKE STORAGE,
COM¬MUNITY SPACES AND LAUNDRY FA¬CILITIES. THE 98

The Woolworth Building
233 Broadway, Suite 2150,
New York, NY, 10279

STUDIO APARTMENTS OF THE SUPPORTIVE HOUSING ALLOW

www.uai-ny.com

QUICK ACCESS AND CLOSE INTEGRATION WITH A SPECTRUM
OF ON-SITE SOCIAL SERVICES INCLUDING VOCATIONAL
TRAINING, MEDICAL CARE AND COMMUNITY SPACE. AS A

Glenmore Groundbreaking

WHOLE, NAVY GREEN, WITH A TEAM OF THREE ARCHITECTS
AND TWO DEVELOPERS PROVIDES A MODEL THAT PROMOTES
Fall 2016
affordablehousingnews.com

Summer 2016
affordablehousingnews.com

“As part of our commitment to the community,
Fifth Third really takes into consideration
the needs of the community regarding our
decisions on what projects we invest and
lend to,” says Catherine Cawthon, President
of Fifth Third Community Development
Corporation (CDC). “A lot of the comments
I get back [say] that we are willing to roll up
our sleeves and be that community partner.”

“Across the country, we have figured out how
to end homelessness, but it takes housing
resources to actually accomplish this goal,”
says Michael Trailor, Arizona Department of
Housing’s Director. “The bigger picture is 81
percent of all future jobs are projected to be
service-related jobs. So, people’s wages are
not going up, but the cost of living continues
to go up and continues to put pressure on our
resources for providing safe and attainable
housing.”
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Founded in 1983, Women in Need (Win) is an established nonprofit serving women and children throughout New York City.
Today it is the largest provider of family shelter and supportive
housing to its target population throughout the city.

AFFORDABLE AND QUALITY DESIGN SOLUTIONS WITHIN

Spring 2016
affordablehousingnews.com

REACH OF THE SURROUNDING COMMUNITY.

“Our two largest public housing sites are
also our oldest,” says Betsy McCright, CHA’s
Chief Operating Officer. “We have College
Hill Courts, with 497 units, and East Lake
Courts, with 417 units. We hope and plan to
work with residents and other stakeholders to
address at least one of those developments in
the next five years.”

Clients: Pratt Area Community Council,
L+M Development, Dunn Development
Location: Brooklyn, NY

R3
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Women in Need, Inc.
VP of Policy & Planning :: Raysa S. Rodriguez
Location :: New York City, New York
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The organization operates more than 1,400 units of shelter and
239 affordable housing units, and provides services to more than
12,000 people on an annual basis. It has programs across the city
and a fully trained staff of more than 450 people to help women
and children facing tough situations.
“Our staff is outstanding,” says Raysa S. Rodriguez, Vice President
of Policy and Planning for Win. “We have staff members who are

HILLMANN CONSULTING, LLC is a full-service Environmental and
Engineering Consulting firm providing an array of customized Remediation
Support, Environmental Health and Occupational Safety, Sustainability Consulting,
Environmental Due Diligence, Geotechnical, and Laboratory Analysis services.
For more information contact us at:
(908) 688-7800
Or visit our website at:
www.hillmannconsulting.com
Office Locations: New Jersey, New York, Pennsylv ania, Massachusetts, Virginia, North Carolina, California
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EACH QUARTERLY ISSUE BRINGS YOU,
the industry professional, knowledge and information about individuals and companies in
the market who are making big strides in all aspects of construction.
Fifth Third Community
Development Corporation

Fall 2016

Chattanooga
housing authority

Arizona Department of Housing

Summer 2016

Spring 2016
SPECIAL SECTION IN THIS ISSUE:

8-59

LEADING LENDERS

S U M M E R 2 01 6
vol. 4 - issue 2

EACH ISSUE DELIVERS A TOOLBOX OF INFORMATION

87 Franklin Street - HUD Compliance
Understanding Your Insurance
Requirements to Avoid Unexpected Costs

60 Westlake Housing LP
Firm works LIHTC funds into affordable
housing developments

and insight geared toward helping you solve the challenges that affect your projects and the way

63 Silver Street Development
Corporation
Partnerships, mission drive development
firm’s approach

you do business. You will also find incisive and informative editorials that address lessons learned,

64 Dallas Housing Authority
Housing authority provides much-needed
assistance to Dallas-area individuals and
families

government and policy issues surrounding the construction industry and how economic and other

68 TRF Development Partners
Firm assesses needs through proprietary
software, thorough understanding of
neighborhood character

factors will impact business-making decisions over the next few years.

72 Housing Authority of San
Luis Obispo
Coastal California housing authority
tackles high-risk workforce and veteran
housing issues

39
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74 Franklin Johnston Group
Large affordable housing developer
takes on its first mixed-use town center

A R I Z O N A D E PA R T M E N T
O F H O USIN G

AFFORDABLE HOUSING NEWS | SUMMER 2016

77 Kearney Realty and
Development Group
A quarter-century of building quality
relationships is the foundation of success
for organization

80 Real Estate Diagnostics
Dedicated to its mission, firm develops
comfortable affordable housing for
seniors and limited-income families
82 Steele Properties
Company focuses efforts on rehabilitation
of affordable housing

8

36

NATIONAL COUNCIL OF STATE
HOUSING AGENCIES
Nonprofit draws strength from its members
to continue pushing for affordable housing
financing

OHIO HOUSING FINANCE AGENCY
Home-buying, multifamily housing programs
expand options for Ohio residents

88 Mercy Housing Southeast
Organization helps senior citizens find
quality affordable homes

39

92 Spartanburg Housing Authority
South Carolina community’s housing
authority receives public, private support

11
MARYLAND DEPARTMENT OF HOUSING AND
COMMUNITY DEVELOPMENT
State housing department dedicated to
making a difference in people’s lives

14
NEW JERSEY HOUSING AND MORTGAGE
FINANCE AGENCY
New Jersey state agency expands
affordable housing availability through
creative funding mechanisms

20
CALIFORNIA HOUSING
FINANCE AGENCY
State housing finance agency makes
promising advances on multiple fronts.

22
UTAH HOUSING CORPORATION
Self-supporting organization expands
options in homeownership and multifamily
development

26
RED STONE TAX EXEMPT FUNDING
Financing expertise is significant for
nationwide expansion of affordable housing

28

ARIZONA DEPARTMENT
OF HOUSING
State agency uses innovation, collaboration
to battle homelessness

42
PUERTO RICO HOUSING
FINANCE AUTHORITY
Housing finance agency provides supply to
a high-demand market in Puerto Rico

47
INDIANA HOUSING AND COMMUNIT Y
DEVELOPMENT AUTHORIT Y
Indiana’s housing agency takes an
innovative approach to addressing
key issues

50

94 Dominium
Affordable housing leader continues
steady pace of growth around the
country
98 Bullard Inc.
Construction firm has built an excellent
reputation over 25 years in business
100 Wishrock Housing Group
Firm’s preservation efforts increase supply
while reducing energy consumption
104 United Renovations Speciality Group
Company offers full spectrum of
construction services for properties

WISCONSIN HOUSING AND ECONOMIC
DEVELOPMENT AUTHORITY
State housing agency provides muchneeded assistance to communities
throughout Wisconsin

57
WASHINGTON STATE HOUSING
FINANCE COMMISSION
Washington’s state housing agency has built
its success on bread-and-butter work

NAAHL - BUZZ ROBERTS
A new source of capital will shortly be
available for small balance multifamily loans

30
GEORGIA DEPARTMENT OF
COMMUNITY AFFAIRS
Community development agency in Georgia
empowers citizens through affordable
housing solutions

106
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Terms And Conditions

THE BENEFIT OF AFFORDABLE HOUSING IS

in its ability to enable families to have the opprtunity to live in communities close to work, education,
and affordable transportation, while making provision for those most at-risk in our society.

51.7%

29.1%

11.4%

3.5%

3.2%

1.1%

52.7%

16.6%

14%

8.8%

5.1%

2.8%

The following conditions apply to every advertisement submitted to Avenir
Publishing:
No change to these terms is valid unless Avenir Publishing expressly
agrees in a signed writing. All representations to the advertiser or agency
are included within this document. The state and federal courts located in
Chicago, Illinois shall provide exclusive jurisdiction and venue over any claim
regarding this agreement, unless both parties agree to arbitration. The laws
of the state of Illinois shall be applicable to all contracts performed completely
within Illinois.
Avenir Publishing may refuse to publish any advertisement at its own
discretion for reasons including, but not limited to, content Avenir Publishing
believes subscribers may find objectionable. If Avenir Publishing refuses to
publish an advertisement, the advertiser must pay for advertising previously
published as though the entire order were completed.
Any advertisement that Avenir Publishing believes may cause confusion
in subscribers as to whether the content is an advertisement must be
clearly labeled as an advertisement, and Avenir Publishing may insert
“ADVERTISEMENT” as Avenir Publishing believes is necessary.
Advertiser shall only use advertisements for its own organization, product,
or service. Only Avenir Publishing can authorize the use of advertising space.
An advertisement accepted by Avenir Publishing is not an endorsement of the
advertiser or any claims therein.
Requests for placement and positioning may be honored, but any
restrictions are subject to Avenir Publishing‘s discretion unless the advertiser
has paid for a specific placement. If the advertiser cancels any order, fails to
fulfill an order, or Avenir Publishing reasonably believes that the advertiser
will fail to fulfill an order, the advertiser must pay any discounts on previously
published advertisements. If the advertiser fails to provide their artwork in a
timely manner, Avenir Publishing reserves the right to submit the advertisement
copy on behalf of the client.
Orders for front covers, back covers, and single insertions cannot be
cancelled. All other advertisements cannot be cancelled within 30 days of
the closing date (e.g. closing date is May 31, cancellation must occur prior to
May 1). Advertiser is responsible any costs, including services and materials,
relating to the advertisement incurred prior to cancellation.
Orders for advertisements submitting different rates than those listed in this
media kit may be changed to reflect the rates in this media kit, and advertiser
will be charged accordingly.

Interest will be charged the lesser of the highest legal rate on past due
balances or 2% per month beginning 30 days from the date of the invoice.
Advertiser agrees to pay costs, including attorney’s fees, necessary to collect
any unpaid charge for any advertisement.
In the event any third parties are employed to collect any outstanding
monies owed by said business the undersigned agrees to pay reasonable
collection costs, including attorney fees, whether or not litigation has
commenced, and all costs of litigation incurred.
By submitting an advertisement, advertiser represents that the content
submitted does not violate any applicable law. Advertiser agrees jointly
and severally to indemnify and hold harmless Avenir Publishing against any
action, liability, loss, claim, or any other expense, including attorney’s fees,
incurred by Avenir Publishing due to receiving, possessing, copying, printing,
distributing, or any dissemination of material supplied by, or created for and
approved by, the advertiser.
If Avenir Publishing makes an error or omission in an advertisement, the
damage owed by Avenir Publishing is limited to the amount paid for said
advertisement. The advertiser may only receive a refund if the advertiser has
submitted or approved a proof of the advertisement, and the proof differs from
the advertisement. The advertiser is responsible for the production quality of
materials submitted to Avenir Publishing, and the advertiser is responsible for
any charges resulting from changes made to submitted materials necessitated
by advertiser’s failure to meet Avenir Publishing‘s specifications listed in this
media kit. The advertiser must notify Avenir Publishing of any error within 30
days of receiving an invoice.
All orders placed by an agency acting with authority, bind the advertiser and
agency, including any legal obligations relating to the advertisement. Avenir
Publishing may bill either advertiser or agency. Billing the agency serves as
notice to advertiser. Joint and several liability shall not be limited by agency
receiving the bill. Advertiser’s liability to Avenir Publishing is not discharged by
paying agency. Disputes between advertiser and agency shall not affect the
rights of Avenir Publishing.
Avenir Publishing owns any copyright in any advertisement it creates, and
the copyrighted material may not be used by anyone but Avenir Publishing
without Avenir Publishing‘s prior written consent. All advertisements may be
reproduced by Avenir Publishing in any form of media the issue appears in,
whether the issue is reproduced in whole or in part.

advertisers
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City Real Estate Advisors, Inc.
Coats Rose
Cohn Reznick
Council for Affordable & Rural Housing (CARH)
CVR Associates
Domain Communities
Edgewood Management
Everyday Energy
Facchina Construction
Farmer, Fuqua & Huff, P.C.
Fifth Third CDC
First American Title Insurance Company
George K. Baum & Company
Gibbs Construction
Guyder Hurley P.C.
IBG Construction Services
JMBA + Architects
Jones Lang LaSalle
JP Morgan Chase
Keystone Development, LLC
Kier Construction
Lake City Bank
Love Funding
McCormack Baron Salazar
Mercy Housing SE
Monarch Bank
MTE Consultants
Murtha Cullina LLP
National Development Council
National Equity Fund
NBT Bank
Norstar Development
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NorthMarq Capital
Nova Investment Realty
Novogradac & Company LLP
Oak Grove Capital
Ohio Capital Corporation
Placer Title
PSL Architects
Quanta Power
Red Capital Group
Red Stone Equity
Residential Title
Richman Capital
RKR Construction Company
Sabak, Wilson & Lingo, Inc.
Shutts & Bowen
Silver Street Development Corporation
Stemen, Mertens, Stickler, CPAs & Associates
SunTrust Bank
TCF Bank
TD Bank
The Arker Companies
The Richman Group
The Weitz Company
Union Savings Bank
Urban Quotient
US Bank Commercial Real Estate
Valbridge Property Advisors
Wells Fargo
Winthrop & Weinstine, P. A.
Wisconsin Housing Preservation Corporation
Yardi Systems
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File Submission Specs:
file types:
resolution:
mode:		
fonts:		
file submission:

PDF - No Crop Marks, Color Bars, etc. Artwork Only!
300dpi and at 100% of output size
CMYK
all fonts must be embedded or supplied
https://dropbox.yousendit.com/AvenirPublishing

File sizes:

The file sizes can reflect the print quality of a JPEG. Most high resolution
images should be between 1 and 2 mb in size.

**.25” inside the trim size to insure that no important information is cut
off in the event of a miss-cut

3.551”w x 4.667”h

Paper Stock Specs:

- Print on high-quality matte finished paper
stock, creating a perfect bound publication.
- 4-color; 8.5” x 11”.
- 70lb paper stock for interior pages, heavy 92lb
matte laminated paper stock used for the cover
affording us the use of bold, bright colors on
subsequent pages.
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“Across the country, we have figured out how
to end homelessness, but it takes housing
resources to actually accomplish this goal,”
says Michael Trailor, Arizona Department of
Housing’s Director. “The bigger picture is 81
percent of all future jobs are projected to be
service-related jobs. So, people’s wages are
not going up, but the cost of living continues
to go up and continues to put pressure on our
resources for providing safe and attainable
housing.”
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vol. 4 - issue 3

8 National Affordable Housing
Management Association
Organization advocates for safe,
affordable housing on behalf of limitedincome individuals and families

33 Bear Development
Firm targets southeastern Wisconsin
city as a growth market for affordable
housing
40 Nevada Rural Housing Authority
Teamwork, partnerships and outsidethe-box thinking set new standard for
housing agencies across the country
42 Jones Lang LaSalle
Firm delivers affordable housing
financing solutions to key markets
45 SW Development Group
Housing for Denver residents in
impactful neighborhoods

Arizona Department of Housing

48 Community Development, Inc.
Team works hard to improve people’s
lives across state lines
50 Cuyahoga Metropolitan Housing
Authority
Affordable housing moves from brick
and mortar to community building
52 Trumbull Metropolitan Housing
Authority
Independent-living community creates
much-needed affordable housing for
seniors

34
6

54 Gorman & Company
Working closely with community
members to help resolve real local
concerns

F IF TH THIR D COM MUNIT Y
D E V E LO P M E N T CO R P O R AT I O N

AFFORDABLE HOUSING NEWS | FALL 2016

56 RealAmerica
Small Indiana-based company takes
on big development, construction
projects

SPECIAL SECTION
IN THIS ISSUE:

59 Douglas Development
South Carolina firm focuses on providing
quality housing for an aging population

11-32

62 RurAL Cap
Community Action Agency aims to set
the standard of affordable housing
solutions

11

66 Park City Communities
Agency rebrands itself, works with key
partners to revitalize properties

LEADING PROPERTY
MANAGEMENT

AFFORDABLE HOUSING MANAGEMENT INC.
Continuing decades-long work to provide
affordable housing, supportive services
to North Carolinians

14
YES HOUSING, INC.
Organization proves it can go above and
beyond to assist New Mexico residents

16

64 Dominium
Increasing demand for affordable
senior housing sparks developments in
Minnesota

70 Housing Partnership, Inc.
Louisville affordable housing agency
commits to sustainability, energy
efficiency in developments
74 Basis Architecture
Rehabilitation specialist navigates the
obstacles to deliver critical housing
upgrades

DEVON MANAGEMENT
Comprehensive approach targets quality
of life in the Hudson Valley

76 Franklin Street – Asset Management
Controlling your cost of risk to improve
asset management

20

77 Albuquerque Housing Authority
Housing authority becomes an
independent agency, looks to redevelop
housing portfolio

EDGEWOOD MANAGEMENT
CORPORATION
Management firm achieves impressive
growth, sets ambitious goals for the years
ahead

24
MODERATE INCOME MANAGEMENT
COMPANY
New Jersey-based firm relies on
social programming and educational
opportunities

26
SPRINGFIELD HOUSING AUTHORITY
Housing authority works to rebuild its
reputation and serve its community

30
THE GATEWAY COMPANIES
Nonprofit organization encourages
women’s advancement

80 Soldier On
Through affordable housing
developments, nonprofit aims to reduce
the homeless veteran population
83 Purpose Built Communities
Through mixed-income housing and more,
organization looks to break the cycle of
poverty nationwide

91 Mile High Community Loan Fund
Targeting the affordable housing market,
lender has expanded its capacity and
geographic reach
94 Alembic Community Development
Firm partners with nonprofits to provide
additional affordable housing to New
Yorkers
96 Guadalupe Neighborhood
Development Corporation
Organization works to keep generations
of families living in the same community
98 Brookline Housing Authority
Housing authority completes first major
new construction development in
Brookline in more than 30 years
101 CHAMIRE Holdings, Inc.
Firm works with athletes to allow them to
give back to their communities
106 EvolveEA
Architect works to revitalize Pittsburgh
neighborhoods through proven,
sustainable practices
108 RPM Development
Firm focuses on developments that
combine market-rate units with
affordable housing
111 E&G Group
Delivering affordable housing for seniors,
veterans and people with special needs
114 Boise City / Ada County Housing
Authority
Undeterred by immense difficulty, local
housing authority continues to thrive

86 Wendover Housing Partners
Company aims to meet the needs of
senior citizens with affordable housing
properties
88 SA+A Development
Firm expands to new markets, while
staying true to its core principles

116
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PROFILE YOUR COMPANY,
PRODUCT, NEWS OR SERVICE IN
AFFORDABLE HOUSING NEWS.

Spring 2016
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“Our two largest public housing sites are
also our oldest,” says Betsy McCright, CHA’s
Chief Operating Officer. “We have College
Hill Courts, with 497 units, and East Lake
Courts, with 417 units. We hope and plan to
work with residents and other stakeholders to
address at least one of those developments in
the next five years.”
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Chattanooga
housing authority

We can structure content to maximize your visibility and exposure, while
ensuring an 'evergreen' nature to the coverage by guaranteeing three
month's coverage in print and a year's coverage online.
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