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The mission of Affordable Housing News is to inform, engage 
and entertain its readers through thought-provoking content 
geared towards the affordable housing professional. By way of 
both print and online avenues, we showcase notable projects and 
success stories, and highlight strategic business and best-practice 
methodologies, while simultaneously keeping up to speed on the 
most recent government regulations and tax credit offerings. For 
our advertisers, we look to promote a forum in which to showcase 
their work or product in front of a qualified, decision-making 
readership. In doing this, we target the people who influence 
purchasing decisions to provide the best return on investment for 
your advertisement.

For many disadvantaged, working and lower income families, 
homeownership is out of reach. The benefit of affordable 
housing is in its ability to enable families to have the opportunity 
to live in communities close to work, education, and affordable 
transportation, while making provision for those most at-risk 
in our society. Is it any wonder then; that the question of an 
affordable housing provision exists as one of our greatest 
challenges to our ongoing socio-economic stability? 

Affordable Housing News (AHN) is a key player in the delivery 
of information for this vitally important industry sector covering 
the provision and implementation of affordable housing options 
across the United States of America.

We strive to serve as a vital resource in spreading news of 
current developments and good works undertaken in this sector. 
For both investors and operators, we educate, and provide 
guidelines about strategy and regulation in the affordable 
housing industry.

Our readers include the industry’s most well-known managers, 
owners, contractors, lenders and industry stakeholders. 

Through in-depth interviews, case studies and strategic 
leadership spotlights, AHN recognizes those who epitomize the 
best in affordable housing.
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We strive to serve as a vital resource in spreading news of current developments and good works 

undertaken in this sector. For both investors and operators, we educate, inform 
and provide guidelines about strategy and 
regulation in the affordable housing industry.

Q1 - SPRING 2019
Sales Deadline: 2/8/19
Copy Deadline: 2/15/19
Cover/Theme: Mixed-Income: The Future?
Development Trends: Value-added Multifamily
Special Feature: Incorporating Social Service Provision
Green Building: Developing TOD sites
Strategy & Operations: Reducing Construction Costs

Q2 - SUMMER 2019
Sales Deadline: 5/10/19
Copy Deadline: 5/17/19
Cover/Theme: Leading Lenders
Development Trends: Impact Investing
Special Feature: Investment Funds’ Role in Housing
Green Building: Smart Growth
Strategy & Operations: Lowering Finance Costs

Q3 - FALL 2019
Sales Deadline: 8/9/19
Copy Deadline: 8/16/19
Cover/Theme: Leading Professional Services
Development Trends: Opportunity Zones
Special Feature: Third-Party Partnerships
Green Building: Does Certification Benefit Construction
Strategy & Operations: Housing Authority Development

Q4 - WINTER 2019
Sales Deadline: 11/8/19
Copy Deadline: 11/15/19
Cover/Theme: Power Women of Affordable Housing
Development Trends: The Need for Workforce Housing
Special Feature: Software Solutions for the Industry
Green Building: Preservation Leaders
Strategy & Operations: Improved Operations & Maintenance

* Please note that Sales and Copy deadlines listed above are provisional and subject to change without 
notification by the publisher
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Each issue delivers a toolbox of information and insight geared toward helping you solve 
the challenges that aff ect your projects and the 
way you do business. You will also fi nd incisive and informative editorials that 

address lessons learned, government and policy issues surrounding the construction industry and how 

economic and other factors will impact business-making decisions over the next few years.

Each quarterly issue brings you, the industry professional, knowledge and information about 

INDIVIDUALS AND COMPANIES IN THE 
MARKET WHO ARE MAKING BIG STRIDES 

in all aspects of aff ordable housing. 

 AWARD-Winning Design

Fall 2018 Summer 2018 Spring 2018

142

  8  Housing Authority of the City of El 
Paso 
A housing authority in El Paso has 
found ways to become more efficient 
and make a greater impact on its 
residents and the community

 14 Housing Authority of the City of 
Freeport 
Housing, job training opportunities 
are helping the residents of Freeport, 
Illinois

 16 Greenville Housing Authority 
Agency fights to create more 
affordable housing in one of the 
nation’s fastest-growing cities

18 Chicago Housing Authority 
Agency looks to improve public 
housing throughout the Windy City, 
changing perceptions in the process

22 Auburn Housing Authority 
An agency serving a community in 
upstate New York is revamping its 
infrastructure, changing perceptions of 
affordable housing

24 Denver Housing Authority 
Housing authority works to improve the 
community overall as it creates greater 
housing opportunities for residents

26 Parikh Stevens Architects 
A Denver architecture firm is creating 
sustainable affordable housing 
communities throughout the city

28 Municipal Housing Authority for 
the City of Yonkers 
A well-respected affordable housing 
veteran is revitalizing essential 
affordable housing outside of New York

30 Charlotte Housing Authority 
A redevelopment project aims 
to revitalize a down-and-out 
neighborhood, bringing new 
opportunities to the community

55 The Commonwealth Companies 
A series of historic reuse projects 
is reshaping affordable housing in 
Indiana

58 Englewood Community 
Development Corporation 
Community development agency’s 
commitment to place and people yields 
green senior affordable housing

60 Triumph Management Group 
Since 2011, a Georgia-based property 
management company has grown 
to oversee more than 70 properties 
throughout the country

62 Atlantic Housing Foundation 
A nonprofit firm is providing service-
based housing with a focus on the next 
generation

68 Charter Oak Communities 
A holistic, businesslike approach to 
affordable housing is working well in 
Stamford, Connecticut

71 Arlington Partnership for 
Affordable Housing 
A nonprofit group is working hard to 
avoid displacement for the residents of 
northern Virginia city

74 Detroit Housing Commission 
A housing agency is looking to lead 
the way in reducing the city’s homeless 
population

76 Gardner Group 
A development and management firm 
continues to bring affordable housing 
to rural families

82 Security Properties 
Developer continues to expand 
across the country, looking for ideal 
affordable housing opportunities

85 Imagine Housing 
Three decades of much-needed homes, 
services for low-income Washingtonians

88 SKA Marin 
A prominent women-owned business is 
preserving mixed-income vibrancy in 
Manhattan

90 JHM Financial Group 
With many public housing communities 
growing older, developers are 
focused on updating and building new 
properties

96 Better Housing Coalition 
Virginia-based developer works to 
maintain roots of community while 
tackling adaptive reuse of historic 
structure

99 SAA | EVI Development 
Virginia-based developer works to 
maintain roots of community while 
tackling adaptive reuse of historic 
structure

102 Women In Need 
Nonprofit works to provide housing 
to people most negatively affected 
by New York’s homeless epidemic—
especially women with children

106 SK Companies 
Developer focuses on providing 
affordable housing for those 62 years 
and older

109 Jewish Community Housing for the 
Elderly 
Boston nonprofit provides elderly and 
disabled residents with safe and secure 
housing—along with camaraderie 

112 Matthews Southwest 
A high-end development firm is building 
service-rich communities in North Texas

118 Housing Trust Silicon Valley 
Housing trust is bringing the tech 
industry touch to affordable housing     
in Silicon Valley

120 Community Housing Development 
Corporation 
Nonprofit organization nears 
completion of 100-unit affordable 
housing community for the formerly 
homeless

122 Louisville Affordable Housing Trust 
Fund 
A Kentucky housing trust fund is 
providing valuable gap financing in the 
state’s largest city

124 Retirement Housing Foundation 
A nonprofit organization’s advocacy 
and investment is helping to expand 
affordable housing throughout the 
country

127 Two Plus Four Companies 
New York developer builds high-quality 
properties for long-term ownership

132 The Partnership 
Leading Alabama affordable 
developer leverages business savvy to 
accomplish mission

134 Monarch Development Group 
An up-and-coming firm is rethinking 
how affordable housing gets built in 
Pennsylvania

136 J.G. Petrucci Company, Inc. 
A mixed-use development in New 
Jersey is creating job opportunities, 
providing much-needed housing

138  TWG Development  
Midwest firm taps LIHTC program to 
develop affordable housing for those 
who need it most

141 RDL Architects 
Development for this Pittsburgh Passive 
House senior development was recently 
completed
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34
FAIRFIELD HOMES
For three generations, one firm has been 
building high-quality housing throughout 
Ohio

40
MILLER VALENTINE GROUP
One of the largest affordable housing 
developers in the nation is creating an 
unprecedented number of units

46
MERCY HOUSING LAKEFRONT
A Chicago-based firm is using a holistic 
approach to tackle affordable housing 
needs throughout the Midwest 

49
ZIMMERMAN PROPERTIES
Developer aims to provide more 
affordable housing options in smaller 
communities with untapped markets

52 

THE MODEL GROUP 
Cincinnati-based developer is on a 
mission to create housing for both existing 
and new residents

54 
BEAR DEVELOPMENT
Located 10 minutes away from 
Milwaukee, Layton Square will reduce 
the financial burden of housing

SPECIAL SECTION  IN 
THIS ISSUE:

34-54
VERTICAL INTEGRATION
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THE LA BREA AFFORDABLE HOUSING PROJECT IS A 

MIXED USE AFFORDABLE HOUSING PROJECT FOR 

FORMERLY HOMELESS LGBT YOUTH, PEOPLE LIVING 

WITH DISABILITIES AND PEOPLE LIVING WITH HIV 

AIDS. THE 50,000 SQ FT BUILDING IS LOCATED 

ONE BLOCK NORTH OF SANTA MONICA BOULEVARD 

IN THE CITY OF WEST HOLLYWOOD. THE BUILDING 

MAXIMIZES DENSITY WHILE ALLOWING FOR AMPLE 

OUTDOOR SPACE. 32 APARTMENTS ARE ARRANGED 

AROUND A SHARED EXTERIOR COURTYARD.

THE PROJECT WAS CONSTRUCTED THROUGH A 

NONPROFIT DEVELOPER (WEST HOLLYWOOD 

COMMUNITY HOUSING CORPORATION) TO ADDRESS 

AN AFFORDABLE HOUSING SHORTAGE FOR TENANTS 

LIVING WITH DISABILITIES. FUNDING WAS PROVIDED 

BY VARIOUS SOURCES INCLUDING THE CITY OF WEST 

HOLLYWOOD, THE COUNTY OF LOS ANGELES AND 

THROUGH TAX CREDITS. THE MIXED-USE PROGRAM 

BRINGS HIGHER DENSITY INTO THE URBAN CORE 

OF THE CITY. LOCATING THE PROJECT WITHIN THE 

CENTRAL URBAN FABRIC OF THE COMMUNITY 

ENSURES THAT RESIDENTS HAVE DIRECT ACCESS TO 

LOCAL BUSINESSES AND SERVICES.

LA BREA 
AFFORDABLE 
HOUSING 

Architects: Patrick Tighe Architecture, 

John V. Mutlow

Location: West Hollywood, CA
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Chicago Housing Authority
Executive Director :: Eugene Jones, Jr.  | Location :: Chicago, Illinois

Continuous Improvement
Agency looks to improve public housing throughout the Windy City, 

changing perceptions in the process

The Chicago Housing Authority (CHA) plans to wrap up a land-
mark revitalization and redevelopment campaign this year. 

The Plan for Transformation has involved the creation, acquisition 
and revitalization of 25,000 public housing units in the city of Chi-
cago over the past 17 years. The unprecedented initiative was 
designed to replace high-density, isolated superblocks of apart-
ments with mixed-use, mixed-income communities on the sites 
and throughout the city so that individuals and families would be 
able to live in communities with greater opportunities.

“We really stepped up to the challenge,” says Eugene Jones, Jr., 
CEO of CHA. “We all put our arms together to change these 
neighborhoods and make them safe again.”

CHANGING REPUTATIONS

When Jones joined CHA in 2014, the agency was struggling with 

bureaucratic bloat and a somewhat negative 
reputation in the Windy City. He immediately 
got to work to make CHA more effi cient and 
effective.  

“I bring a management style that has been un-
heard of for many years,” Jones says. 

That management style includes placing great-
er confi dence in his employees and holding an 
intense level of respect for the residents of the 
city’s public housing communities. 

“I am very fair and I’m very hands on,” Jones 
says. “I revere my residents and I revere my 
employees.”

Continuing to implement the Plan for Transfor-
mation, which was launched in 2000, has pre-
sented the agency with considerable logistical 
challenges. As with any fi rst-time endeavor—
especially one of this size—success has come 
down to trial and error. 

“We’ve had bad decisions and we’ve had good 
decisions,” Jones says. “We looked at those 
bad decisions and said that we are not going 
to repeat them. We have focused on the good 
decisions that we made to keep churning out 
affordable housing units.”

Despite the relatively rapid speed at which 
CHA has been creating and revitalizing its 
25,000 affordable housing units since Jones’ 
arrival, he says the agency’s employees have 
been able to keep pace.

“We did it at a fast clip,” he says. “We brought 
good people in and we had a team environ-
ment.”

Partnerships with local developers and other 
government agencies have been critical in 
helping CHA reach the goals established in the 
Plan for Transformation. 

“We had the city helping us, and we had every 
one of our public-private partnerships push-
ing with and for us,” Jones says. “We know 
the need for affordable housing and excep-
tional mixed-income developments in Chi-
cago.”

In addition to the capital improvements made 
through the Plan for Transformation, CHA has 
been increasing the scope and quality of its 
programming. According to Jones, the agen-
cy’s implementation of the U.S. Housing and 
Urban Development (HUD) Section 3 program 
has also been unprecedented. 

THE HABITAT COMPANY
� roughout our history, Habitat has shown a strong 
commitment to the Chicago Housing Authority (CHA) 
and to Chicago’s neighborhoods. Habitat was founded 
through the development of South Commons, a 1,600-
unit property - one of America’s � rst mixed-income 
housing communities. Forty-� ve years later, we remain 
committed to developing and managing high-quality 
housing for people of every income. We have worked 
closely with the CHA and today, manage more than 
6,000 residential units. Together we develop campaigns 
that embrace CHA’s broader goal of improving the 
lives of residents through quality housing and support 
services.

WE KNOW THE NEED FOR AFFORDABLE 
HOUSING AND EXCEPTIONAL MIXED-INCOME DEVELOPMENTS IN 
CHICAGO.

-Eugene Jones, Jr.Eugene Jones, Jr.Eugene Jones, Jr.Eugene Jones, Jr.Eugene Jones, Jr.
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The following conditions apply to every advertisement submitted to Avenir 
Publishing:

No change to these terms is valid unless Avenir Publishing expressly 
agrees in a signed writing. All representations to the advertiser or agency 
are included within this document. The state and federal courts located in 
Chicago, Illinois shall provide exclusive jurisdiction and venue over any claim 
regarding this agreement, unless both parties agree to arbitration. The laws 
of the state of Illinois shall be applicable to all contracts performed completely 
within Illinois.

Avenir Publishing may refuse to publish any advertisement at its own 
discretion for reasons including, but not limited to, content Avenir Publishing 
believes subscribers may fi nd objectionable. If Avenir Publishing refuses to 
publish an advertisement, the advertiser must pay for advertising previously 
published as though the entire order were completed. 

Any advertisement that Avenir Publishing believes may cause confusion 
in subscribers as to whether the content is an advertisement must be 
clearly labeled as an advertisement, and Avenir Publishing may insert 
“ADVERTISEMENT” as Avenir Publishing believes is necessary.

Advertiser shall only use advertisements for its own organization, product, 
or service. Only Avenir Publishing can authorize the use of advertising space. 
An advertisement accepted by Avenir Publishing is not an endorsement of the 
advertiser or any claims therein. 

Requests for placement and positioning may be honored, but any 
restrictions are subject to Avenir Publishing‘s discretion unless the advertiser 
has paid for a specifi c placement. If the advertiser cancels any order, fails to 
fulfi ll an order, or Avenir Publishing reasonably believes that the advertiser 
will fail to fulfi ll an order, the advertiser must pay any discounts on previously 
published advertisements. If the advertiser fails to provide their artwork in a 
timely manner, Avenir Publishing reserves the right to submit the advertisement 
copy on behalf of the client.

Orders for front covers, back covers, and single insertions cannot be 
cancelled. All other advertisements cannot be cancelled within 30 days of 
the closing date (e.g. closing date is May 31, cancellation must occur prior to 
May 1). Advertiser is responsible any costs, including services and materials, 
relating to the advertisement incurred prior to cancellation.

Orders for advertisements submitting diff erent rates than those listed in this 
media kit may be changed to refl ect the rates in this media kit, and advertiser 
will be charged accordingly.

Interest will be charged the lesser of the highest legal rate on past due 
balances or 2% per month beginning 30 days from the date of the invoice. 
Advertiser agrees to pay costs, including attorney’s fees, necessary to collect 
any unpaid charge for any advertisement.

In the event any third parties are employed to collect any outstanding 
monies owed by said business the undersigned agrees to pay reasonable 
collection costs, including attorney fees, whether or not litigation has 
commenced, and all costs of litigation incurred.

By submitting an advertisement, advertiser represents that the content 
submitted does not violate any applicable law. Advertiser agrees jointly 
and severally to indemnify and hold harmless Avenir Publishing against any 
action, liability, loss, claim, or any other expense, including attorney’s fees, 
incurred by Avenir Publishing due to receiving, possessing, copying, printing, 
distributing, or any dissemination of material supplied by, or created for and 
approved by, the advertiser.

If Avenir Publishing makes an error or omission in an advertisement, the 
damage owed by Avenir Publishing is limited to the amount paid for said 
advertisement. The advertiser may only receive a refund if the advertiser has 
submitted or approved a proof of the advertisement, and the proof diff ers from 
the advertisement. The advertiser is responsible for the production quality of 
materials submitted to Avenir Publishing, and the advertiser is responsible for 
any charges resulting from changes made to submitted materials necessitated 
by advertiser’s failure to meet Avenir Publishing‘s specifi cations listed in this 
media kit. The advertiser must notify Avenir Publishing of any error within 30 
days of receiving an invoice.

All orders placed by an agency acting with authority, bind the advertiser and 
agency, including any legal obligations relating to the advertisement. Avenir 
Publishing may bill either advertiser or agency. Billing the agency serves as 
notice to advertiser. Joint and several liability shall not be limited by agency 
receiving the bill. Advertiser’s liability to Avenir Publishing is not discharged by 
paying agency. Disputes between advertiser and agency shall not aff ect the 
rights of Avenir Publishing.

Avenir Publishing owns any copyright in any advertisement it creates, and 
the copyrighted material may not be used by anyone but Avenir Publishing 
without Avenir Publishing‘s prior written consent. All advertisements may be 
reproduced by Avenir Publishing in any form of media the issue appears in, 
whether the issue is reproduced in whole or in part. 

Terms And Conditions
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THE BENEFIT OF AFFORDABLE HOUSING IS
in its ability to enable families to have the opportunity to live in communities close to work, education, 

and aff ordable transportation, while making provisions for those most at-risk in our society.

COLOR RATES 1X 2X 3X 4X
2-Page Spread $15,290.00 $14,290.00 $13,290.00 $11,290.00 
Full Page $8,265.00 $7,765.00 $7,265.00 $6,265.00 
1/2 Page Island $5,920.00 $5,670.00 $5,420.00 $4,920.00 
1/2 Page $5,205.00 $4,955.00 $4,705.00 $4,205.00 
1/4 Page $3,790.00 $3,540.00 $3,290.00 $2,790.00 

BLACK & WHITE 1X 2X 3X 4X
2-Page Spread $13,290.00 $12,290.00 $11,290.00 $9,290.00 
Full Page $6,765.00 $6,265.00 $5,965.00 $5,765.00 
1/2 Page Island $4,920.00 $4,670.00 $4,420.00 $3,920.00 
1/2 Page $4,205.00 $3,955.00 $3,705.00 $3,705.00 
1/4 Page $2,790.00 $2,540.00 $2,290.00 $1,890.00 

COVER POSITIONS 1X 2X 3X 4X
Inside Front $9,295.00 $9,045.00 $8,795.00 $7,795.00 
Inside Back $9,295.00 $9,045.00 $8,795.00 $7,795.00 
Outside Back $9,795.00 $9,545.00 $9,295.00 $8,295.00 
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File Submission Specs:
fi le types: PDF - No Crop Marks, Color Bars, etc. Artwork Only!
resolution: 300dpi and at 100% of output size
mode:  CMYK
fonts:  all fonts must be embedded or supplied
fi le submission:  https://dropbox.yousendit.com/AvenirPublishing

File sizes:
The fi le sizes can reflect the print quality of a JPEG. Most high resolution 
images should be between 1 and 2 mb in size.

Paper Stock Specs:
 - Print on high-quality matte fi nished paper  
    stock, creating a perfect bound publication.
- 4-color; 8.5” x 11”.
- 70lb paper stock for interior pages, heavy 92lb 
   matte laminated paper stock used for the cover   
   affording us the use of bold, bright colors on  
   subsequent pages.

1/2 Page horizontal
7.273”w  x  4.667”h

1/2 Page vertical
3.551”w  x  9.5”h

1/4 Page
3.551”w  x  4.667”h

1/2 Page island
4.626”w  x  7”h

2-Page spread
Bleed**  17.25”w x 11.25”h
Trim Size 17”w  x  11”h
Live Area** 8”w  x 10.5”h (each page)

Full Page
Bleed**  8.75”w x 11.25”h
Trim Size 8.5”w  x  11”h
Live Area** 8”w  x 10.5”h

**.25” inside the trim size to insure that no important information is cut 
off in the event of a miss-cut

• Bank of America Merrill Lynch
• Capital One
• CBRE
• City Real Estate Advisors, Inc.
• Coats Rose
• Cohn Reznick
• Conifer Realty, LLC
• Council for Aff ordable & Rural Housing (CARH)
• CVR Associates
• Domain Communities
• Edgewood Management
• Everyday Energy
• Facchina Construction
• Farmer, Fuqua & Huff , P.C.
• Fifth Third CDC
• First American Title Insurance Company
• FirstBank
• George K. Baum & Company
• Gibbs Construction
• Guyder Hurley P.C.
• Huntington National Bank
• IBG Construction Services
• JMBA + Architects
• Jones Lang LaSalle
• JP Morgan Chase
• Keystone Development, LLC
• Kier Construction
• Lake City Bank
• Lendlease Corporation
• Love Funding
• McCormack Baron Salazar
• Mercy Housing SE
• Monarch Bank
• Monarch Private Capital
• MTE Consultants
• Murtha Cullina LLP
• National Development Council
• National Equity Fund

• NBT Bank
• Norstar Development
• NorthMarq Capital
• Nova Investment Realty
• Novogradac & Company LLP
• Oak Grove Capital
• Ohio Capital Corporation
• Placer Title
• PSL Architects
• Quanta Power
• Red Capital Group
• Red Stone Equity
• Residential Title
• Richman Capital
• RKR Construction Company
• Sabak, Wilson & Lingo, Inc.
• Shutts & Bowen
• Silver Street Development Corporation
• Stemen, Mertens, Stickler, CPAs & Associates
• Stifel Financial
• SunTrust Bank
• TCF Bank
• TD Bank
• Turner Construction Co
• The Arker Companies
• The Richman Group
• The Weitz Company
• The Woda Group
• Union Savings Bank
• UnitedHealthcare Group
• Urban Quotient
• US Bank Commercial Real Estate
• Valbridge Property Advisors
• Wells Fargo
• Winthrop & Weinstine, P. A.
• Wisconsin Housing Preservation Corporation
• Yardi Systems

Magazine Size    8.5” x 11”
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WWW.AFFORDABLEHOUSINGNEWS.COM

PROFILE YOUR COMPANY, 
PRODUCT, NEWS OR SERVICE IN 
AFFORDABLE HOUSING NEWS. 
We can structure content to maximize your visibility and exposure, while 

ensuring an 'evergreen' nature to the coverage by guaranteeing three 

month's coverage in print and a year's coverage online.
1 NORTH STATE ST. #1500,

CHICAGO, IL 60602
P 872-212-3500

FOR REPRINTS/COPYRIGHT PERMISSIONS:
REPRINTS@AFFORDABLEHOUSINGNEWS.COM

FOR ALL EDITORIAL SUBMISSIONS:
EDITORIAL@AFFORDABLEHOUSINGNEWS.COM

FOR SUBSCRIPTION REQUESTS:
SUBSCRIPTIONS@AFFORDABLEHOUSINGNEWS.COM

EDITOR-IN-CHIEF
JAMES R. H. POTTER 
EDITORIAL@AFFORDABLEHOUSINGNEWS.COM

ADVERTISING DIRECTOR
CHRISTOPHER BROADBENT
SALES@AFFORDABLEHOUSINGNEWS.COM

CONTENT DIRECTOR
ADAM WYNN
AWYNN@AFFORDABLEHOUSINGNEWS.COM

America’s  Affordable Housing Resource
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8 MacArthur Foundation 
Best practice from two decades of 
affordable housing preservation.

10 ULI-Terwilliger Center for Housing 
 Urgency needed in preservation of 

naturally occurring affordable housing.

18 The Doe Fund 
Nonprofit organization goes above and 
beyond to serve its residents 

23 Navigate Affordable                   
Housing Partners 
 Expert consultancy help local 
affordable housing providers strategize   
preservation efforts.

26 The Vestcor Companies 
 Developer works to meet the affordable 

housing demands of residents in a 
growing market

29 Nevada Rural Housing Authority
 A surge in job growth prompts agency to 

launch new affordable housing programs, 
initiatives and collaborations

32 Greater Minnesota Housing Fund 
Minnesota’s leading nonprofit affordable 
housing lender establishes NOAH   
Impact Fund

34 UnitedHealth Group 
Fortune 50 healthcare provider partners 
with Minnesota nonprofit to support 
affordable housing throughout the Great 
Lakes region

36 Deerfield Beach Housing Authority 
Florida housing authority delivers 
exceptional value to residents, 
serving as a catalyst for community         
improvement efforts 

38 Construction Management 
Associates (CMA) 
Construction firm works on key RAD 
redevelopment in south Florida

39 Hudson Valley Property Group 
Real estate firm expands into new markets 
while improving processes along the way

42 Goulston & Storrs 
Affordable housing-focused law firm 
explores potential market impact of     
new administration.

44 Jamboree Housing 
Nonprofit organization’s recent efforts 
include housing for families 

46 Second Act Communities 
Women-run nonprofit provides affordable 
housing combined with key supportive 
services for community members

49 PEP Housing 
Nonprofit organization fights an uphill 
battle to provide affordable housing, 
supportive services to senior citizens in 
northern California

52 CBRE Group, Inc. 
One year after an acquisition, CBRE 
Affordable Housing looks stronger      
than ever

56 Mountco Construction                            
& Development 
Firm makes its mark with impressive 
developments in New York City, Hudson 
Valley region

60 Home Forward 
Housing agency’s largest preservation to 
date ensures low-income residents can 
remain in their neighborhoods

64 Rosedale Corporation/Mississippi 
Home Corporation  
Company challenges unfair perceptions 
of what Mississippi is all about 

68 Metropolitan Associates 
Wisconsin property manager has a 
reputation for excellent service, especially 
on Section 8 housing for seniors

70 St. Charles Town Company 
Urbanmetrics prove to be a big key to 
success for Colorado-based developer

73 Newport Partners  
Firm enters a new market by partnering 
with Catholic Charities on Phoenix 
affordable housing development

76 Wesley Housing                
Development Corporation  
Affordable housing development 
organization goes above and beyond for 
its residents in DC Metro area

80 IFF/Homes First  
Nonprofit organization leads the way 
on developing housing for people           
with disabilities

82 Jones Lang LaSalle 
Firm is able to leverage emerging 
programs from Fannie, Freddie and HUD

85 Acacia Network 
Network provides support to 
organizations engaged in affordable 
housing developments throughout New 
York—and now Puerto Rico

88 Foxy Management 
Developer utilizes unused ‘development 
rights’ to build affordable senior housing 
on top of existing occupied building in  
the Bronx
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• Rich Media Integration
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• Faster Delivery
• Clickable Table of Contents
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